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ABOUT
Who We Are
For more than 20 years, Sprocket Media has produced
smart, meaningful and engaging experiences for Fortune
500 companies, as well as fast growing startups. We
offer a wide range of services from specialty staffing
to cross-channel digital marketing and specialize in
magazine publishing, blogging, creative direction, social
media, paid, owned and even earned media.
No matter what platform you’re publishing on, we’ve
got you covered. Our highly collaborative group of
editors, writers and creative directors come with years of
experience across verticals like technology, finance and

Creative Studios

SprocketPRO Talent

Digareader Publishing
Platform

news. Helping brands tell stories in traditional and digital
platforms, our work engages and invites readers to
imagine and share, which is the key to audience
development in a fragmented, noisy digital environment.
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INTRODUCTION

T
The New World of Marketing
In the past, the way a potential customer received
information about a company was directly through a
sales representative. Companies used to market their
brand using mass advertising, tradeshows, PR and
print media. Targeted interactions were in the form
of direct mail and cold calling.
Along came Google in 1998, and businesses
invested time and money in driving traffic to
their websites using search engine optimization
(SEO), pay-per-click (PPC) advertising and email
marketing campaigns. Traffic was converted into
leads with whitepapers and webinars.

Today, the same marketing mix still applies, but
with social media driving a large portion of B2B
interactions.
Social has changed the very fabric of marketing
from a company-to-buyer model to a peer-to-peer
influential model. It’s not only the perfect platform
for creating those valuable business relationships
that promote sharing and engagement, but as a
marketer, it should be one of the driving forces
behind every marketing campaign you launch.

“With the growing reliance on
social media, we no longer
search for news, or the products
and services we wish to buy.
Instead they are being pushed
to us by friends, acquaintances
and business colleagues.”
– Erik Qualman,
Best-selling Author of Socialnomics
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Jumping the Gun on Social
As a society, we are familiar with social media
as a means of communication between family,
friends and colleagues through various platforms.
This communication ranges from opinions,
insights, experiences and perspectives taking the
form of text, images, audio and video.
Businesses were quick to adopt social media as
a means to reach loyal customers and extend
brand awareness to potential new ones, but
with the growing number of platforms and so
many ways to utilize them, confusion and lack of
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direction muddy efforts.The urge to jump blindly
into a social media presence without a clear
plan—because everyone is doing it—can lead
to poor results, which may end up backfiring on
your marketing efforts.
The successful company will outline its strategies
and tactics before implementation and analyze
its progress through data and metrics to
understand what’s working and what isn’t based
on pre-established goals.

“Focus on how to be social,
not how to do social.”
– Jay Baer, Best-selling author
of “The Now Revolusion”
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15 years.
Unexpected thinking.
Unwavering focus.
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But don’t just sit back and listen in—engage and join the dialogue.
B2B has longer sales cycles, and social media is a means to develop
those relationships online. Educate current and future prospects to show
thought leadership, creativity and consistency, all while creating a rich
brand identity.
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BENEFITS

B2B Advantages of Going Social
Social media has changed the way B2B marketers talk and listen
to potential clients. According to Leo Widrich’s article, “The 7 Most
Interesting Social Media Studies and What to Learn from Them,” 70%
of consumers trust brand recommendations from peers. The power of
social media to allow potential clients to engage with each other is a
powerful tool for B2B marketers. Target your niche market on specific
platforms and let the conversation do the rest.

BENEFITS

B2B Statistics on Social Media

56%

Marketers who acquired new business
partnerships via social media

85%

Decision makers who believe at least one channel
is important in making technology purchases

58%

Marketers using social media for 3+ years who’ve
reported it has helped them improve sales

Source: Social Media Examiner and Forrester
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OUR
APPROACH
Why Sprocket Social
We are an established company with more than 20 years in the
media business. Our social media group is equipped with
experienced designers, web engineers, writers, content creators,
and marketing experts. We work with you as an extension of your
company to define your social media goals and return quantifiable
results. We focus on the art of social marketing to create unique and
powerful online experiences that amplify the reach of your brand
message and build meaningful relationships with your customers
and prospects.

We deliver custom solutions, services and corporate training
programs based on your business objectives, including:
>
>
>
>
>
>
>
>
>

Social
Social
Social
Social
Social
Social
Social
Social
Social

Media Marketing Strategy
Channel Design, Setup and Optimization
Media SEO
Media Integration for Employees
Selling and Lead Generation for Sales Teams
Publishing / Content Development and Marketing
Influence Marketing and PR
Audience Development and Community Management
Media Advertising Strategy / Media Buy
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H
Customized. Measured. Results.
SOCIAL AUDIT

OPTIMIZATION, STRATEGY & PROMOTION

ONGOING SUPPORT AND ANALYTICS

Sprocket Social understands the process involved
before starting any campaign. We conduct
a thorough internal and external social audit,
which helps us identify your overall business
objectives and social marketing goals. We make
sure you have the right resources to produce
quality content, and that you’re set up to for
success.

Our design and development team will optimize
your social content and artwork for mobile
devices. Likewise, our social media team will
develop custom, channel-specific strategies to
increase engagement and create advertising
campaigns that target and broaden your reach.

As we help grow your social channels, goals
and priorities will undoubtedly shift over time.
Our team provides updates and statistics for each
platform to make sure you stay on track. New
goals will be evaluated to ensure an innovative
and integrated social marketing strategy is
always in place.
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CASE STUDY
Oracle Publishing Group
Oracle Publishing Group’s (OPG) social presence needed a refresh in
design and lacked engagement as well as fan growth. Sprocket Social
implemented an internal and external social scan, created their LinkedIn
pages and devised a plan that grew OPG’s Facebook fanpage and
Twitter base by more than 200% year–over–year.
Sprocket Social was able to create custom applications to increase
subscriptions, and cross-promote with other Oracle social groups to
increase visibility and reader enthusiasm. It gave their publications a
substantial social presence and a place where conversations around
their magazine content take place.

Oracle: Facebook Custom Apps
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CONTACT
For additional information, or to implement our services, please contact:
Sprocket Headquarters
600 South Lake Avenue
Suite 408
Pasadena, CA 91106
626.396.9400
sprocketmedia.com

Taline Vertians
Director Interactive and Social Media
taline.vertians@sprocketmedia.com
O: 626.396.9400 Ext. 208
M: 818.285.9152
Cindy Elhaj
Director Marketing and Communications
cindy.elhaj@sprocketmedia.com
O: 626.396.9400 Ext. 201
M: 818.388.0234

“How can you squander even one more
day not taking advantage of the greatest
shifts of our generation? How dare you
settle for less when the world has made it
so easy for you to be remarkable.”
– Seth Godin, Best-selling Author
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